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Deliverable Scope (as in the DoA):

D5.2 is the collection of all the communication materials produced during the project by all the partners:
they include at least: flyers, poster, brochure, social network, press folder, contents for pps’ web pages,
Languages: English, some materials are also produced in partners’ national languages Format electronic
(can be printed only if necessary for events) but can be also displayed on walls Estimated number of
pages: of the brochure 16 for other materials: NA n. of publication: NA
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Partners involved in the elaboration of the document

Participant | Organization name Short Specify if

No Name involved
1 USMA CASELLE ASD USMA Contributor
2 Si puo fare cooperativa sociale, Italy SiPF Contributor
3 Municipality of Padova, ltaly CPD Contributor
4 KEAN, Greece KEAN Contributor
5 VOLLEYBALL Federation Greece VF Contributor
6 Actividades Alternativas Spain ACAL Responsible
7 Fondatzia Kurazh / Courage Foundation, Bulgaria CF Contributor
8 Spor Elgileri Dernegi, Turkey SPELL Contributor
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Poland

History of changes

Rev. n.m Date Changes

Rev.1.0 2nd March 2024 Elaboration of the first draft

Rev 2.0 16" March 2024 Elaborating the main structure and contents

Rev 3.0 18" April 2024 Presentation to draft to all partners and gathering
contributions

Rev 4.0 24" April 2024 Last changes

Rev 5.0 30" April 2024 Final version

Target group of the deliverable

The target groups of the deliverables are the project partners. Here they can find:

- project scope and governance structures

- executive plan to implement the project consistency with the Grant Agreement
- methodological elements for data management and ethics

- links to management tools and procedures

This document is a livable tool to be updated during project implementation:

https://drive.google.com/drive/folders/1EK_30GINbMuKxaxusbNKefaucNWQfuzy?usp=sharing

A Co-funded by
P the European Union



D5.2 Communication and dissemination tools and Materials

Women’s Healthy and active lifestyle Is Threatened by verbal sexual harassment: LEt's stop CATALLING in sport!

CREDITS AND DISCLAIMER

This document is the collective effort of many individuals and the partner organizations working on behalf
of the project “"WHISTLE" and every attempt has been made to ensure that the contained information is
true and accurate. Every reader and user is expressly advised to use the content and information of this
document on his/her own responsibility. The European Commission supports for the production of this
publication does not constitute an endorsement of the contents which reflects the views only of the
authors, and the Commission cannot be held responsible for any use which may be made of the
information contained therein.

Authors: Caterina Stanley Moreno; Verénica Martinez Martinez.
Reviewed by: Alessio Vagagginigi.

Dissemination level

PU Public

PP Restricted to other programme participants (including the Commission Services)

RE Restricted to a group specified by the consortium (including the Commission
Services)

CcO Confidential, only for members of the consortium (including the Commission
Services)
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PROJECT SCOPE

There is no sound more than a whistle that can be associated with team sports. It should be a matter solely for the
referees. Unfortunately, in many circumstances it is not.

If a man whistles at a woman who is running or biking on the street or makes a too explicit joke, it is not a compliment
and, in many cases, it is perceived as real harassment, in which psychological violence is carried out. This
phenomenon, better known as Catcalling, is growing and significantly affects many women who no longer feel free
to train or do physical activities in public spaces or dropout from sport. It is often trivialized and declassified as mere
appreciation without any intention of harassment. However, words and gestures, which are not required in most
cases, do not please, but betray strongly sexist behaviour.

Catcalling is not a new phenomenon, the novelty lies in the fact that in recent years there has been talk of it, women's
movements have been born. Catcalling is not only something that just happens to female runners or cyclists on the
streets; it also affects organized sport, even if there are not copious evidence about it; BUT the lack of data does not
mean the lack of the problem. The lack of data is much more due to the fear of reporting, the absence of a support
system specifically designed for women who practice sport, the shortage of information within sports clubs, the lack
of awareness of catcalling as a subtle and devious form of gender-based violence. In this scenario, WHISTLE increases
knowledge to better understand the phenomenon, particularly in the organized sports; it educates sport clubs
practitioners, women associations and local authorities providing them with tools to detect the problem and to take
the right measures to support VSH victims. Specific activities directly address 150+ women, who are engaged both to
share stories, and take part in pilot empowering programs. A creative awareness campaign on the effect of catcalling
on women participation in sport is strategically developed to impact the larger group of males, coaches, sport
professionals, managers, and fans. The main outcome can be resumed in the WHISTLE ADVISE SYSTEMs (WAS)
established at 30+ sport clubs: here women can find proper support, to react and counter any VSH that could occur.
The WAS continue over the end of the project in collaboration with stakeholders and will contribute to ensure a more
equal participation in sport and physical activity, in the long run.

The main SCOPE of the WHISTLE project is to prevent and fight Verbal Sexual Harassment (VSH) in sport, as this

male behaviour has a negative influence over women’s practice of sport being one of the causes of female dropout
from organized sports and one of the barriers that limits women to practice outdoor physical activity.
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PART 1 COMMUNICATION STRATEGY

The project aims to support activities that empower women and increase public awareness while also
developing a shift in the behaviours of men who view catcalling as a praise.
Effective communication strategies and powerful awareness campaigns were necessary to bring about a
shift in behaviour.
All partners received communication strategies and resources during the project's execution. Partners also
periodically gave WP-5 leaders access to all country-specific results and materials for additional
mainstreaming and communication.
The strategy is built around the goals of the particular project, with an emphasis on involving participants
in its major tasks and emphasising the importance of sharing the outcomes with key stakeholders, other
organisations, and the general public in addition to guaranteeing public recognition of European Union
funding.

Communication general objectives & specific tools
The following list connects project specific objectives, with communication specific aims.

1. Developing a smart and smooths internal communication both among partners staff involved
directly in the project implementation and towards partners’ staff not directly working in the project,
but that can be engaged in specific task and in the follow up. Related to SO1 QUALITY AND TIMELY
IMPLEMENTATION

v Emails: Emails have been a great tool, not only for internal communication within the consortium
but also for communicating with stakeholders.

v' Drive folder: In the DRIVE folders there is access to all project results, including all materials and
tools developed by WP5 leaders for the communication and dissemination tasks.

2. Engaging experts and testimonials in sharing knowledge to achieve the SO2. (Communicating and
promoting the call for stories). Related to SO2 UNDERSTANDING + KNOWLEDGE:

v' Testimonies

v Interviews

v Podcasts

3. Communicate to engage women, women associations, women athletes in empowerment activities,
in sport and multiplier events. Related to SO3a EMPOWERING

v #PICAWHISTLE call for stories and campaigns

v' Events and promotion

A Co-funded by
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4. Communicate to the sport and coaching communities in order to engage them to test project tools
and to transfer them the project outcomes (educational land self-earning resources). Related to
SO3b EDUCATING
Sports and coaching communities engaged
v WAS posters
v" Events
v' Emails
v Webs
v Social media channels

5. Communicate to engage people in the WHISTLE awareness campaigns. Related to SO4
AWARENESS.
Awareness campaigns and events
v Events
v' Webs
v' Press
v" Social media

Stakeholders and target groups

The project main stakeholder organizations are:
Sport clubs practicing outdoor sports
Sport clubs practicing indoor sports
Women association

Women rights association

Fans association

Public authority

Police/security organizations

No kWb~

The project target groups are the following

Young female athletes in organized settings
Women practicing open air (runners, cyclists...)
Coaches of female team + Trainers female sports
Sport managers

Public authorities and policy makers

Women and civic associations managers and staff
Psychologists

FANS at grassroots level in elite

Public of Female matches

>SQ 0 Q0 T o

Men in general

—
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Communication approaches
Choosing the right message to convey in a communication can be difficult since, even with a fixed project
scope, different targets require different messages to reach them more effectively and have the right kind

of

impact.

The target groups reached, along with the means and techniques employed, are made clear in the table
below. The message is in line with the project scope and is customised for the target audiences.

Target groups Actions Channels
Young female Communicating with female athletes to help them better 1. Campaign WAS
athletes in comprehend what catcalling and verbal self-harm (VSH) posters
organized settings | are and how they might impact both their athletic 2. Campaign
performance and overall well-being. Give them the #shareyourwhistle
necessary support and give them the freedom to 3. Testimonies
respond; Encourage them to summon the bravery to communication
share their story and to use the WAS network to get the on the web
support they need as well as participate in awareness 4. Interviews
campaigns. 5. Podcasts
6. Awareness raising
events
Women practicing | Reduce the fear to participate in the campaigns and talk 1. Campaign WAS
open air (runners, | about the problem and report it, as well as encourage posters
cyclists...) them to inform others about the activation of the WAS 2. Campaign
network at the city's sports clubs and associations, #shareyourwhistle
sometimes also using techniques of counter-impact 3. Testimonies
storytelling. communication
on the web
4. Interviews
5. Podcasts
6. Awareness raising
events
Coaches of female | The goal of communication is to raise awareness and 1. Whistle Advice
teams + comprehension of the potential effects of compliments System, including
Trainers female directed towards an athlete's physical appearance or brochure and
sports overall athleticism, outside of the realm of sports. Make posters.
them aware that there is a difference between words 2. Trainings;
that motivate and inspire and those that are offensive including all
and have a negative impact on the mental health of materials.

females who participate in sports, especially at the
amateur and grassroots levels.
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Sport managers

Raise awareness of the negative impacts of catcalling on
self-esteem and dropout rates in both sports and life.
Encourage them to ratify the Whistle Charter and the
associated policies for women's and children's safety.
They should also establish a network of women's
organisations and civic associations to support athletes
in the event that they encounter a VSH or SH situation
while competing. Provide them with the resources they
need to educate the sports staff about VSH and
catcalling.

Whistle Advice
System, including
brochure and
posters.
Trainings;
including all
materials.

Public authorities
and policy makers

To monitor VSH in urban settings while strengthening ties
between women, civic associations, and local security
agencies. Involve cities and PA in creating a customised
awareness campaign on VSH and catcalling during
scheduled sporting events.

Awareness raising
events.

Press.
Conferences.

Women and civic
associations

Raising awareness among women and civic associations
and facilitating networks with sports clubs.

Social media.
Awareness raising
events.

Whistle Advise
system.
Conferences.

Psychologists

To get professional feedback and involve them in story
analysis, and encourage their involvement in sports
clubs, especially at the grassroots level where this
physiological support is lacking owing to a lack of
funding or lack of knowledge of its necessity.

Whistle Advise
System.
Trainings.
Conferences.
Awareness raising
events.

FANS at
grassroots level in
elite

We must convey to them that there is nothing
insignificant about what they perceive to be a compliment
or a frivolous approach in order to alter their habits and
behaviours. It does, in fact, have an effect on the
recipients and is perceived as a kind of violence that is still
far too underappreciated despite having the potential to
significantly alter girls' and women's physical psychology.

Sports events.
WAS posters at
sports clubs.
Social media.
Awareness raising
events.

Public of Female
matches

We talk about changing the way that sports cheering is
done. Whistles are all that are needed unless they are
obviously meant to be sporting. Any remarks on physical

WAS posters.
Social media.

N Co-funded by
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attributes, sexual orientation, or movement should be 3. Awareness raising
avoided. No more jokes or remarks that aren't requested events.
4. Sports events.
Men in general We would contact men generally, especially those in the 1. Surveys.
sports industry, including fans; however, we also utilise 2. Interviews.
communication to reach those who are unaware that 3. Podcasts.
catcalling has a significant negative impact on victims of 4. Awareness
violence against women. raining events.
5. Trainings.
6. Social media.
7. Press.
PART 2 COMMUNICATION RESULTS
Results related to WP2
T2.1 Defining a join method to The task includes the collection of stories, for which is planned a
collect stories and generate new | call for stories. Both subtasks require commination activities, such
female movement in sport to as: publishing the call for stories, promoting, and sharing online
counter VSH surveys, inviting directly targets to collaborate.

Channels: partner website, social media, direct communication
Main Approach: Call to action

T2.2 Elaborating a REPORT " See D2.2
IMPACT of SVH on female Main Approach: Facts and figures dissemination
participation in sport”

The strategy of the WP5 leaders has been to achieve greater visibility and therefore greater participation
and awareness of the issue has focused on the following aspects:

1. Presenting the project, surveys and interviews in a professional way, with a neat image and respecting
EU guidelines at all times.

2. Sharing the aims and the survey itself among our wide network of contacts, including clubs, athletes
and other stakeholders, through emails, messages and calls.

3. Promote the networks and the website for greater visibility of our aims in order to widen our network
of stakeholders and encourage them to participate through regular publications.

4. Do intensive research and contact people who may be potentially interested in participating in our
research, through direct messaging on social media. Eventually, the objective of contacting stakeholders
through social media has helped us to make the project known to a larger number of people and to raise
awareness of the problem and the project's objectives among the general public.

5. Sharing the stories. This encourages others to share theirs and raises awareness in general terms.

A Co-funded by
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Results related to WP3

T3.1 Elaborating THE WHISTLE Communicate to local stakeholders to invite them to share

POSITION PAPER (WPP) including opinion and position to elaborate the WPP.

recommendations Communicate to local stakeholders to invite them to sign
the WPP

Main Approach: networking + storytelling + Facts and
figures dissemination

T3.2 Arranging EDUCATIONAL Communicate to involve coaches and sport clubs’
RESOURCES for sport educating practitioners to invite them to take part at initiative (pilot
communities courses) necessary to test EDU resources

Communicate to transfer EDU resources to the wide sport
coaching community
Main Approach: Training and empowering

T3.3 Setting up the WHISTLE ADVICE Communicate with sport clubs to stimulate them to take
SYSTEM (WAS) network part in WAS, opening advice points at their clubs.
Communicate with women association to collaborate with
sport clubs of the WAS providing them with necessary
support and advices in the long run

Main Approach: Training and empowering

As part of the strategy to promote the methodology created to combat verbal sexual harassment in
sport, also called the Whistle Advice System, Actividades Alternativas developed a very professional
layout for both the brochure and the poster.

The brochure contains all the information condensed in an easy-to-download-and-print document with
illustrations and very easy to read. The document is available here:
https://drive.google.com/file/d/1MéwWkFdXOQdyE6Kk-Cte Tt8PSGMtjywg/view?usp=drive link

The poster summarises the main strategies when addressing Verbal Sexual Harassment at your sports
centre. The following steps were taken:

1. With the support of the experts from Si puo fare and their WAS method, ACAL drafted a very
short text that could summarise the advice for victims and witnesses of VSH in sport.

Several layouts for the poster are created.

All partners agree on one poster to be translated.

Poster is translated.

All translated posters are published on the web and promoted on social media.

ok wbN

Results related to WP4

A Co-funded by
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T4.1 Developing an online awareness campaign | Communicate to promote podcast and
infographics,

Communicate to promote campaign

Main Approach: Storytelling + Counter narrative

T4.2 Developing impacting and unconventional | Communicate to engage participants at awareness
awareness campaigns events at sport clubs

Communicate to engage participants at urban sport
events

Main Approach: Call to action + Storytelling +
Counter narrative

All partners provided at least 1 interview for the series of WHISTLE podcasts.
Ultimately ACAL took care of the layout and published the interviews on both ivoox and youtube.
ACAL also prepared and promoted all the interviews and podcast on the web and social media.

Just like for every other news, ACAL prepared an appealing description for each of the events, also

selected the photos and most interesting videos to share on social media and made sure were presented
in a professional and interesting way, in order to engage big audiences.

Results related to WP5

T5.1 Arranging COMM. and | D5.1 Communication Project Logo
DISS and Mainstreaming dissemination and Project Templates
plan CDP mainstream plan
T5.2 Implementing D5.2 Communication and | flyers, poster, social network, press folder,
Communication activities dissemination tools and contents for pps’ web pages
Materials infographics

lessons learned brochure,

D 5.3 Social media website
+website + Posts and social media channels
articles published cover for e-paper (deliverable for public

dissemination and other written report for
dissemination)
awareness movement report

T5.3 Organizing and Minutes, pictures, agenda, poster
realizing Dissemination See list of events
Multiplier Events
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As stated in the proposal, leaders from WP5 provided all partners with clear instructions for promotion,
all materials provided were also translated by all the partners and adapted by ACAL in order to be used
in all languages. Logos, templates and all visual material for dissemination and communication within the
consortium, including layout for deliverables have been provided by leaders of WP5 and are always
available in the DRIVE folder.

WP5 events have been published and promoted on WHISTLE's web and social media

Dissemination, mainstream, and strategy for follow up

OUTCOMES that will continue to produce effects after the end of the project:

e OER for empowering women in sport and to educate coaches and fan communities: these resources
will be transferred to interested parties for free use. If used by other subjects outside the project
partnership OER produce impact and effect beyond the project end. To facilitate this effect, we will
produce OER in English and in partner’ national language

e WHISTLE CHARTER and related annexes (women and child protection policy: model for sport clubs
+ Code of conduct): these tools are promoted to sport association and relevant stakeholders who
are invited to undersign the charter. As well as to adopt the code of conduct. Sport managers
outside the partnership will promote the charter at their club and in their network of relationship
thus to ensure a further multiplier effect of the charter, we expect to reach and inform 100 clubs
about the issues stimulating them to organize a territorial network to provide women with proper
support in case of VSH in sport.

e WHISTLE ADVICE SYSTEM based on agreements amid sport clubs, women associations and local
authorities: this is the most important outcome that must continue after the end of the project, as
itis itself an instrument to continue to offer help to women harassed in sport and to empower them.
The system should be replicated in organizations outside the partnership. This is the main
challenge. To this scope, we will work to reinforce local networks and promote charity events to
collect funds

Follow up resources and Synergies with other EU funds

Partners commit themselves to continue to promote the need to stop VSH in sport, they will work with their
staff and own resources, they are aware about funding opportunities: in Italy for example there are several
bank foundations who work to support social and sport initiatives, as well as in Europe there are public
authorities who contribute to sport local events and support sport clubs at grassroots clubs. The idea is
also leveraging on sponsors who are particularly sensitive to initiatives of social value and of great media
impact, these could support the replication of awareness campaigns during sport events.

The topic of the project is particularly consistent with the CERV programme, so it will be possible to
capitalize results in new projects and new networks.

At the end of the project the partner will arrange jointly a memorandum of understanding to ensure their
commitment to continue to share practices, problems and opportunities connected with the problem of
sport integrity and respect

A Co-funded by
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Awareness campaign strategy
A series of awareness campaigns are planned to support the WHISTLE movement creation, to promote a
change in behaviors and to empower women to tackle catcalling in sport.
The fist type of campaign, which aims at reaching as many audiences as possible; including Followers on
social media, stakeholders, and audience in general, are developed around the following #concepts:

e #shutyourwhistle

e #shareyourwhistle.

o #Letsendverbalsexualharassmentinsport.

e #womeninsport

e #sport
e #nomoreverbalsexualharassmentinsport
o #WHISTLE

e f#sportvalues
e #nomorecatcalling

A second phase of the campaign that wishes to empower, educate, and inform on a deeper level
includes interviews, results and promotion materials that wish to not only educate but describe specific
Instructions for everyone to combat verbal sexual harassment in sport. These include short movies,
reports with interviews, video testimonies and tools.

PART 3 STRATEGIES: tools, channels, and materials

Project Logo

Instruction and files to use the project logo are available here
https://drive.google.com/drive/folders/1-2sjLYCxSvTNZgaa5Mp7-dTqVw03eNXN?usp=sharing

Final logo

. #000000

Font: COCOGOOSE REGULAR - Whistle
Font 2; Cecogoose Thin
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Logo variations \‘\\
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Website

A well-designed website helps target groups easily find what they are looking for.

The Whistle website was arranged by WP5 leader.

The web site was arranged following these principles:

>First impressions are very important. When people arrive on your website,

you have about 5 seconds to convince them to stay.

> Keep it simple. What do you want to tell the visitor about on each page? Too much

information on a page ends up being confusing.

> Clear and logical navigation. It should be simple for your users to navigate and find what they are
looking for.

> Be personal. Use photographs of people and testimonials from happy target groups to build trust.
> Limit color palette. Professional looking websites tend to use 2-4 colors.

The website design has been shared during the TPM1 KOM on 27th June 2022. On the basis of the next
scheme the website will be developed

A Co-funded by
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Folowus: @ ¢ 0o @ = Support us | Latest news | Project deliverables
% I ° II 10ME ABOUT WHISTLE INTERVIEWS SUPPORT US TESTIMONEES NETWORKING

mmnm
Whistle is a movement that wishes to prevent and fight Verbal

Sexual Harassment/catcalling in This project is funded 2
— gyl 4 About Whistle Project
the European Commission and involves municipalities and ~ N
P Whistle is 3 movement that wishes fo
associations from many countries Whistle prevent and fight Verbal Sexual

Harassmenticatcaling in sports.
=> LEARN MORE

HOTTEST STUFF NOW

= meeﬁ}a
7 -' tq;o;
Whistle l . .

Codunded by

the: Eurapean Unicn

The main website menu includes:
Home > About WHISTLE
Who we are: partners logo, website, contact mail
- Results/Project library > deliverables for public dissemination, e-papers
- Events
- Support us
- Project deliverables
- Latest news
- Testimonies (For sharing experiences)
- Networking (Tools)
- The partners (Description and links)
The Footer includes:
- Credits,
- Follow us: links to social media and
- EU logo and disclaimer

g Co-funded by
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The website remains active and alive after the end of the project for a minimum of 5 years, and over.
Resources for follow up are ensured by WP5 Leader

Social Media

Suggestions for posting

X
suggestions for social media posts :\

Pictures /\/\'

Influencer volunteers photos campaign, posted by them and reposted by Whistle
Project flyers, poster, agenda...

Pictures of events

PROVECT COLORS. TIPOS
)

AND LOGOS
AT LEAST ONE POST PER

WEEK/PER RSSOCIATION
ON 2 OR MORE OF THE 4
(FACEBOOK INSTAGRAM._
TIk TOK. YouTuBE)

it never
gets
easier,

you just
get better

EU Logo

Videos

Interviews. Women in general/victims/experts

Influencer/Volunteers video campaign: Including testimonies, short videos mentioning our slo-
gan and any other.

Videos of events and performances.

«+ All volunteers/influencers/Experts/Victims have to sign the ‘image rights agreement’

A Co-funded by
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Favourite Social Media platforms/age
age  Fom age  Fom age  F-m
1e7za 2634 3
INSTAGRAM  20.0% - 22.0% 2% -a7%
FAcEROOK  2a%-ne P PO

TIKTOK B9% - 5.a% = a0% 27N

TwiTTER anm%-ar% 23% - 3a%

Young women and men

4 TikTok

SR Estimated rates of posts and timelines —m
1 post per day min/3 posts per day max- Better before 6:30 a.m or after 8:30 p.m.

@ 7 Instagram

Estimated rates of posts and timelines —3 1 per day min/3 per day max

},_ Youtube

Estimated rates of posts and timelines —3 No minimum or maximum.

Channels and target groups.

5‘.')7 Facebook

Estimated rates of posts and timelines —Sgm 1post per day min/3 posts per
day max- Better before 6:30 a.m or after 8:30 p.m.

Other

Podcasts, events, performances, speeches.

Figure 1. channels and target groups a.

Older women and men

-
171 Facebook.
’ ," 2_ Other:
Y Podcasts, svents, performances spesches.
Q—b Youtube

Sport clubs, associations, schools,

Channels and target groups.

trainers and children.
’ ." 1 Other:
! Podcasts, events, performances,speeches.

<«

Figure 2. Channels and target groups b.

Social media can be used also for CALL TO ACTION and online SURVEY as in the example here after

Co-funded by
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HAVE YOU EVER
FELT...

UNCOMFORTABLE
OR UNSAFE WHILE
DOING OUTDOORS
PHYSICAL ACTIVITY?

YES 53%

NO 47%

Co-funded by
the European Union

Some examples and insights of WHISTLE's social media

whistleproject.eu and _— Reel insights
N’-  actividadesalternativas < Reel insights < $
Malaga, Spain
Reach ®
1,048
Accounts reached
]
6.6% 93.4%
Todos sabemos lo que es el acoso sexual pero ;... Followers ® ® Non-followers
February 23 - Duration 0:40
> L Q v n
2,324 63 5 = 3 Plays 2,275
Initial plays 1,246
Overview ® Replays 1028
Watch time 5 hr 39 min 22 sec
Accounts reached 1,048
Average watch time 16 sec

Reel interactions -

Profile activity 0
Audience retention

Co-funded by
the European Union
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Videos

Videos are created to share the project scope and ambition, to call for participants, to tell project stories
and to share results.

https://www.youtube.com/@whistleproject1453

Videos ) Reproducir todo

\ 4:37

Interview with Dr Daniela Live theatre to raise WHISTLE: What does verbal

Breaking the Silence: Aylin's Marta Lozano - The ups and
Simonetti awareness about verbal... sexual harassment in spo

Journey Against Verbal... downs of being a successfu...

Co-funded by
the European Union
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Events
The project includes a set of events developed to achieve specific
project objectives and to introduce project results and
deliverables to interested parties, as well as to enlarge the local
network cooperating to prevent and counter VSH in sport,
capitalizing on project deliverables and committing themselves : : ;

Forum in Malaga about the WHISTLE Paintball for engaging young people to
to sign the WH'STLE charter. project g]lmgout verbal sexual harassment in

The pictures on the right summarise some of the events
organised.

https://whistleproject.eu/news/

Conference in Malatya, Turkiye Live t:xeatre I!l) raise awareness about
. verbal sexual harassment in sport in
P (0] d cast : : . the streets of Malaga city.

The aim of the series of podcasts is to find new ways to broaden
WHISTLE's audience, by sharing stories, experiences, tools and
techniques to combat VSH and catcalling in sport. The podcast
included some experts like journalists, coaches and athletes and
achieved good numbers in terms of audience of all kinds.
https://www.ivoox.com/podcast-the-whistle-project-

What does verbal sexual harassment in Conference in Vicenza about WHISTLE
podcasts sg 11725270 1.html o it

Publication:

Project deliverables for public dissemination

All the project deliverables, media and communication materials were made freely available and promoted
through open licenses without limitations.

Free access to all deliverables in the E+ results platform will be ensured by all partners as well as on the
web (for all those public ones).

Open access

In case of scientific articles are (added and) published partners ensure to use open access platform and to
report related data in the SEDIA reporting platform.

GDPR

In any project activity, but especially for events or newsletter subscription, partners have to respect the
General Data Protection Regulation (EU) 2016/679 that came into force on 25 May 2018.

GDPR main principles

A Co-funded by
P the European Union


https://whistleproject.eu/news/
https://www.ivoox.com/podcast-the-whistle-project-podcasts_sq_f11725270_1.html
https://www.ivoox.com/podcast-the-whistle-project-podcasts_sq_f11725270_1.html

D5.2 Communication and dissemination tools and Materials

Women'’s Healthy and active lifestyle Is Threatened by verbal sexual harassment: LEt's stop CATALLING in sport!

e Transparency and purpose limitation: only the data necessary for your purpose must be requested

e and the latter must be clearly indicated,

o Data minimisation: you should request only the necessary data (e.g. you don’t need to request for

e phone number for the registration to a newsletter);

o Consent evidence: the consent should be explicit and you should be able to prove the consent of

e the people you have personal data from. NB: absence of an answer = no consent;

e Access and withdrawal: people must be able to access their personal data and withdraw from a
database (even a not published database) at any time.

Who is responsible?

The institution responsible for the compliance with the GDPR is the institution hosting the data.
Concerning the projects, this means that one project partner institution is responsible for the newsletter
contacts (the one who store them), and that the WP5 Leader shares with other partners the responsibility
for the content of the website.

Partners are aware that:
No personal data or list of participants to events can be published on website, or social network.

It is important to make sure that you ask only for the e-mail (and possibly name or surname for
personalization) and that people give their explicit consent (for example by ticking a box). On the
registration page.

The newsletter subscription should have a double opt-in method: once they have filled the
subscription form, people receive an opt-in confirmation email, and click the link to confirm.

It includes a "unsubscribe” link in your newsletter as well.

It is important to ask only for the minimum necessary information (e.g. is the postal address really
needed?) for events registration

It is necessary to ask specifically for all necessary consent (e.g. “Do you accept your details to be
included in the participant list distributed at the event?”),

Partners are normally not supposed to store the personal information after the event; therefore it would
be advisable to delete it. It is of course possible to offer in the registration form the subscription to the
project newsletter. List can be conserved only for project reporting issues, attendances must be informed
Partners should delete all personal information if the concerned person asks you to.

A Co-funded by
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ANNEXES

Annex 1 Graphic tools

The project logo has been discussed, shared and approved during the TPM1 on 27th June 2022.

ISTie

Different versions

e With no title

e With complete title of the project

e Published on white background

e Published on black background

e Use of logo in slides, poster, report, website
and rules for using the logo are available and kept up to date in the following folder
https://drive.google.com/drive/folders/1-2sjLYCxSvTNZgaa5Mp7-dTqVw03eNXN?usp=sharing

A Co-funded by
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Proposal 03

Whistle .'

Logo identity Logo marks sy gymb(ol s
asy to share
take a picture with your

II hand up
& Whistie Slop vnrbal Harassment In sport

Sample of project graphics

Visual identity

<«

Poster / flyers / social media /\/\/

whistleproject.ey

Flyer example

Lorem iosum dolor sit amet
sed do eiusmod tempar
maogna aliqua. Ouis ipsum suspendisse da
RISUS COMMOGO VIVETS MABCenas acoumsan IGCUs ve!
faciliss

nsectetur odlp\“"\r'g elt.

Lorem iosum dolor sit amet consectetur adipiscing elit.
sed ¢o elusmod 1empar INCIgiaunt Ut Iokcore et coiore
magna dliqua Quis ipsum suspendisse ultrices gravida.
Risus commedio viverno maecenas accumsan lacus ve!
tacilis's.

Lorem iosum dolor sit amet consectetur adipiscing elit.
sed do eiusmo paor incididunt ut lator e
magna dliqua psum suspendisse ultrices g
Risus commoedo II:,N‘C maecenas accumsen Iocus
faciliss.

Lorem iosum dolor sit amet consectetur adipiscing elit.
sed do elusmod tempor Incidigunt Ut laklcore et coiore
magna dliqua Ouis ipsum suspendisse ultrices grovida.

RisU:
faciliss.

| 4

it Whistle
Ia Unién Europea

modo vivernro maecenas accumsan lacus ve!

Visual identity

Stop Verbal Harassment in Sport

MOTO PROPOSALS

Stop verbal Harassment in sport

- Erasmus+
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Poster / flyers / social media

% PRopOSALS

&shutyourwh'\sﬂ'e
abreokyourwh\s\\e

S edon(wh'!s(\e

et
YO «
WHIS™

rassment in Sport

Visual identity

it never
ge

EU Logo

EVENTS CHECK LIST

The following check list (Ref Interreg ASP) was provided to partners to help in events organization:

Clarify the purpose of your event

Why are you holding the event? What is it meant to achieve? What messages do you want to
communicate?

Write down these objectives and have an exchange to ensure that all organisers agree with the plan

Determine your target groups: For whom is the event?

What are those people interested in? Will this event be interesting for them? Why?

Which language does the majority of the target group speak? Is translation needed?

Choose the format of the event

Depending on the chosen format — on site, purely online, hybrid — further (technical) requirements
and skills might be required, especially regarding live streaming and recording of the event.

Select a date. Check for clashes with other more newsworthy events: political events, holidays,
regular press briefings

Put together a detailed plan as soon as you can and circulate it

A Co-funded by
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Roles to team members

Ensure all relevant colleagues and partners are behind the event and know what's expected of
them

Keep them informed and committed

Schedule regular meetings or conference calls in advance for all people involved

Venue selection. Before researching suitable venues have some idea of

How many people you expect to attend;

How many rooms (including workshops or breakout rooms) are needed;

What kind of food you want (breakfast, lunch, dinner, cocktails, coffee breaks, water, etc.)

Choose a venue that is appropriate and accessible

Ask what is included in the price (e.g. Staff). Check whether you have to use venue’s own caterers,
equipment suppliers or can provide your own (it's often cheaper to provide your own)

Do you need on-site accommodation? If not, are there enough hotel rooms close by and do you
need to provide a shuttle service?

Invitation

Develop concept as soon as you have venue and timings

Consider a save-the-date-e-mail if the official invitation is delayed

In the invitation: date, time, place, map, how to get there information, link to registration form,
deadline registration form, contacts (e-mail; phone-number)

Send out invitations as soon as you can — the longer an event is in someone'’s diary the better. If
necessary send a reminder closer to the date

Have a specific person to be in charge of maintaining invitation list and all replies

Remember to include all the necessary logos (project, organisers, EU)

Equipment

Assess what you need in terms of equipment — especially regarding technical equipment.

Liaise with venue as to what they have and what you can use

Presentations

Check projectors, lap-tops, screens

AN Co-funded by
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Connection cables, power sockets, transformers, adapter plugs

Get presentations in advance

Moderator / Presenter

Who will introduce the event, provide links between speakers, moderate a Q & A session, close the
event?

Apart from the moderator, who else will speak/present during the event? Make sure all speakers are
well aware of the programme and when they have to be present on stage.

Branding / Signage

Check what's required

Do you need to get it made or can you use existing materials (roll-up, posters...)?

Ensure that your event complies with the information and publicity requirements of the European
Commission.

All events, public or private, require to display: the EU flag, the project logo and ERDF claim.

Ensure all spokespeople have names and organisation name displayed

Photography

Consider hiring a professional photographer according to event budget and importance.

Make sure all photography is captioned. Include names and titles of people in the shot (indicate left
to right), along with the date and location

Most media, if interested in the story, will want a photo. Send a photo with your press release.

Take the chance to take pictures of the speakers, participants, project team, close-ups...

Have EU flag on display for event photos.

Equipment to take with you from the office

Name badges / place labels

Registration list Contact list of all suppliers

All information including receipts, confirmation of bookings

Project logo and extra EU flag if needed

Budgeting

A Co-funded by
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Be thorough and stick to budget. Keep some contingency budget for emergencies

Be aware of public procurement procedures and the time needed to contract services within legal
requirements.

Start a spreadsheet as soon as an event is planned - column for quotes, column for actual prices,
etc.

Ensure eligibility of expenditure Keep track of all paperwork (emails, letters, quotes, contracts etc.)

Check suppliers’ contracts before signature

Check invoices correspond to contractual agreement before payment

Meet and greet

Upon arrival, attendees should receive detailed instructions. This might include a welcome pack
with:

Name / badget

Agenda / Map

Press pack for media

Contact details of participants.

On the base of the new GDPR regulation, remember to ask for explicit authorization to publish
contact information upon registration.

Before the event

Tasks are allocated to all organisers: set up script or roadmap of all details of the event

Make a block pre-reservation at recommended accommodation that are included in practical
information for participants

A couple of weeks before the event, participants receive a confirmation email with the final version
of the agenda and practical information

All organisers are briefed to answer frequently asked questions

Speakers (and moderators) are briefed

All presentation are compiled and checked

Check technical equipment

All activities comply with the publicity requirements

Right before the event

A reception desk is available for registration with:
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Registration sheets

Name badges arranged in alphabetical order
Conference packs (if applicable)

Place labels and water are available for speakers
Conference room equipment is checked: Laptops with presentations Multimedia projectors and
screen

Cable and electricity sockets

Microphones, sound system;

persons available for handing out microphones
Air conditioning and lights

There are recycle bins in the conference room

After the event

Event documents (including if relevant a report or summary of the event outcomes) and photos are
uploaded to your website

Feedback questionnaire and thank you notes sent to all participants and guests

Conclusions made based on feedback forms and debriefing

All costs and fees are taken care of

ANNEX 2 Press releases

Press release template was provided to all partners as well as instructions, including:
1. Headline

Subheader / Lead

Dateline

Body

Quote

Company info (boilerplate)

Logo
8. Media contact information

The template can be downloaded in the DRIVE folder dedicated to such purpose.

No ok wbd
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PROYECTO WHISTLE EN LA
CIUDAD DE MALAGA Whistle

h A

¢COMO AFECTA EL ACOSO CALLEJERO A LA HORA DE HACER

DEPORTE?: ESCENA TEATRALIZADA EN VIVO POR LAS CALLES
DE LA GIUDAD DOMINGO 17 DE ENERO DE 2023

La Asociocon KEAN Actividodes Alternativas o través del proyecto WHISTLE que
cuenta con la financiacdn de la Union Europea corvertird el proximo fin de semana las
onas mas emblemdticas de la dudad en un escenario para mostrar la lacra del acoso
callejers y como afectn al dia a dio de muchas mujeres, mas en moncreto en este caso el

proyects WHISTLE quiere visibilizar el acoso que se sufre al hacer gjercico al gire libre.

Esto escena de teatro en plena via pablica incluird un aclor y tres actrices, de la
productora malaguefia Abriendo Caminos, un elenoo gue recorrera algunas de las
calles mas emblematicas de la dudad de Malaga mostrande una situadén nada corman
y muy chocante en la que un grupo de mujeres, interpretadas por las actrices Maria
Belén Perrone, MNuria Goman y Alba Dannet persiguen y acosan verbalmente al

personaje interpretado per &l actor, tambien malaguefio, Agustin Casoon

Este tipo de situaciones. por desgracia. si son comunes a la inversa, causando gran
incemodidod en muchas mujeres que quieren hacer gercicio al aire libre y que, segun
datos de la investigacion primaria del proyects se sienten muy incdmodas, hasta el
punic de elegir cuidadaosomente su atuendo pard “intentar no llamar la atencien”. Las
mujeres entrevistadas también evitan salir a primera y ultima hora, cuando ro hay luzo
por calles poo transitados. Este tipo de acso en muchos casos favorece o cousa el
abandono total de la actividad.

La escena pretende crear conciencia social entre los viandantes en la propia ciudad
pero también a nivel noconal & internacdional. Es por eso que paralelaments se filmara

¥y se hard un pequefo reportaje con entrevistas para recoger las impresiones de

dudadanosy visitantes de lo dudad.

b
9

KEA“ Co-funded by
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ANNEX 3 Editorial Calendar for Social Media

The editorial calendar is a living and open document.
It is managed and coordinated by the WP5 leader, and it also represents a monitoring and reporting
tool.

Communication campaigns, news and post content are defined according to the progress of the project
and the activities in progress. The calendar, managed through a shared folder and files in the project
drive

https://drive.google.com/drive/folders/1-KEvZ_mrTyRvenE78b3ujomkUJfBPOIA?usp=sharing

(https://docs.google.com/spreadsheets/d/1Jmqéd9rxgAOuuy9vCLIFFao8rdke70LclwJ1g4vCWec/edit?u
sp=sharing) focuses on social networks flows,
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the European Union




D5.2 Communication and dissemination tools and Materials

Women’s Healthy and active lifestyle Is Threatened by verbal sexual harassment: LEt’s stop CATALLING in sport!

ANNEX 4 Communication general objectives & specific tools

Emails: The following is an example of some of the emails used for communication with stakeholders.

iiiTU ASISTENCIA AL FORUM SOBRE DEPORTE E IGUALDAD HA SIDO CONFIRMADA!!!

Estamos felices de que formes parte de esta laborativa en la que d mucho unos de otros pero también habra tiempo para el entretenimiento.

Fecha: jueves 25.04.2024

Hora: 17:00 - 19:30

DirecciénLa Noria, Centro de Innovacién Social
Av. Arroyo de los Angeles, 50

29011- Malaga

FDI

Forum sobre Deporte e igualdad

Plazas limitadas

Drive folder: The DRIVE folder is very well structured and includes all the results, tools and materials.

Web: https://whistleproject.eu/

Instagram: https://www.instagram.com/whistleproject.eu/

Interviews: https://www.youtube.com/@whistleproject1453

Podcasts: https://www.ivoox.com/podcast-the-whistle-project-podcasts sq 11725270 1.html

Events: https://whistleproject.eu/news/

WAS: https://whistleproject.eu/whistle-advise-system/

Testimonies:

A Co-funded by
o the European Union


https://www.instagram.com/whistleproject.eu/
https://www.youtube.com/@whistleproject1453
https://www.ivoox.com/podcast-the-whistle-project-podcasts_sq_f11725270_1.html
https://whistleproject.eu/news/
https://whistleproject.eu/whistle-advise-system/

D5.2 Communication and dissemination tools and Materials

Women’s Healthy and active lifestyle Is Threatened by verbal sexual harassment: LEt's stop CATALLING in sport!

Name: S.
Age: 28
This one trainer at the gym

wouln't stop flirting and
asking me about sexual
stuff...l told him | have a
boyfriend even if it's not
true...| stopped going to

the gym

ANNEX 5 WAS poster

VERBAL SEXUAL HARASSMENT

LET'S CREATE A SAFE SPACE: !I
ALLOWED! Whistle

WHAT IS VERBAL SEXUAL HARASSMENT OR CATCALLING?

Verbal sexual harassment affects many women in
sports and outdoor activities, ranging from annoying
comments to serious advances.

s=p WHAT TO DO IF YOU EXPERIENCE IT YOURSELF?

o SPEAK TO A SUPERIOR - YOUR TESTIMONY GAN HELP OTHERS.
o COLLECT EVIDENGCE - TEXTS OR VIDEQS IF SAFE.

o CONTACT THE POLICE OR WOMEN'S HELPLINE IF IN DANGER.
° EXPRESS DISCOMFORT WITHOUT ARGUING.

w==p WHAT T0 DO IF YOU WITNESS HARASSMENT?

—3» OFFER HELP TO THE VICTIM

=% COLLECT EVIDENCE DISCREETLY

=2 INFORM A SUPERIOR AND PROVIDE YOUR TESTIMONY

—> CALMLY VOICE YOUR DISAPPROVAL TO THE HARASSER WITHOUT
ESCALATING.

If you feel in danger you can call the European Union's helpline for victims
of violence against women: [EISH0)I5]

o WHISTLEPROJECT.EU Q

Co-funded by
the European Union
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All other languages are also available on the web: https://whistleproject.eu/whistle-advise-system/

ANNEX 6 WAS brochure

Finanziato
dall'Unione europea

(

CATCALLING

WHATITIS AND
HOW | CAN DEFEND MYSELF

SPr &4

1 10 PAE - COOMIR, OCIALE

ANNEX 7 Podcasts

The podcast series created for WHISTLE is a strategy devised to raise awareness of the issues by targeting
a wide range of audiences, especially people who are active on social media, who have an interest in the
topic or in podcasts and interviews in general. The podcasts are available on Ivoox and the interviews are
posted on WHISTLE's youtube account. In addition to this, there has been an intensive promotion on social
media with small shorts and periodical publications with the content of the social media to promote their
visibility. The purposes and results of the WHISTLE podcast series are described in the deliverable 4.2
available at the following link: https://whistleproject.eu/wp-content/uploads/2024/04/Deliverable-4.2-

WHISTLE.pdf

Among the people interviewed for this international podcast series are sports personalities such as
Amber Kitchen: , Marta Lozano, Nadia Mladenova, as well as gender experts and sports journalists with
research expertise on gender issues and harassment in sport such as Daniela Simonetti.

Amber Kitchen: https://www.youtube.com/watch?v=4QTL1NWaDdA
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ANNEX 8 Deliverables on the web

Taking into account the usefulness that these can have for potential stakeholders, all public deliverables
of the project are easily accessible on the website by clicking on the "deliverables" tab:
https://whistleproject.eu/project-deliverables/

PROJECT DELIVERABLES

=>  DELIVERABLE 2.1 METHOD AND TOOLS TO DETECT VERBAL SEXUAL HARASSMENT STORIES

=>  DELIVERABLE 2.2. IMPACT OF VSH ON FEMALE PARTICIPATION IN SPORT AND ACTIVE LIFESTYLE

The scope of this Deliverable is to report stories and surveys analyzed about the impact of sexual verbal

harassment and catcalling on female participation in sport and outdoor training.
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ANNEX 9 Other press publications
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@ Mas Malaga

HOME AGENDADE EVENTOS+ EXPOSICIONES TEINTERESA~  CONTACTO | SUSCRIBETE!

FDI =

Forum sobre Deporte e igualdad

4 (D ( ) HORA

FECHA

LOCALIZACION

Cofinanciado por la
Unién Europea CATECORIA

FDI - Forum sobre Deporte e Igualdad

Fecha: 25.06.2024
HOr:17:00 - 19:30

COMPARTIR ESTE EVENTO
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iQué es FDI?

LEn qué consiste el evento?

Co-funded by
the European Union




Women’s Healthy and active lifestyle Is Threatened by verbal sexual harassment: LEt’s stop CATALLING in sport!

D5.2 Communication and dissemination tools and Materials

o

Quotidiane || Data
Pagra

Foglo

15-05-2023
149
2/2

leri la 14. edizione della manifestazione benefica lungo le vie del centro storico
Molto applaudite le Ugo, campionesse di Dragon Boat. Opera live di Caroli

Serpentone in rosa
con oltre 4.600 donne

LACORSA

Nomostante | maltempo an-
nunciato, Prato della Valle & tor-
nata ieri a tngersi di rosa per la
Pk Run, 13 corsa-<camminata
benefion dit & chiloenetrd hungo le
viedd centrostorico riservata al

I voce ufficiale ERsa Barzon ha
presentato delle donne che

Ia pioggia - ha raccontato Rita,
26 anni, impiegata - Somo qui

no portato ba
8 favore delle onlus colnvolte
questanno. Per I'Admo, ha par-
lato Alice, colpita du leucemia
nei J0IS, ¢ presente ogel grazic a
un donatore ismeliano; per VAL
la professoressa Bitu, direttore
a

ubblico f Sano 4603 diOr Pediatrica in-
le donne chie ianno ritirato U rie- - slese a un gqx di dotioresse
€0 PACCOCOr s ¢ hanno corso
Seuroe indossa- tune  insieme.
1 la t-shirt uifl- Motto applandite
clale rosa crean- anche le Ugo, le
do un awentico atlete di Dragon

flurae monocolo-
e nel centro o
tadino. La 4. edi-
done dedlamani-
festazione salida-
Ie no profie idea-
ta da Antonio
Qualdi, ¢ portata
avanti con
d:pnmfﬂlf
io Michele con
|| lnn-hmrnmlr
cantributo di vo-
Tomtsri ¢ sponsor. negh anni ha
devoluo a 19 pr 1 benefic se-
lezionart curo. [a rac
colta fond! per Il 2023 edestinata
adue onlus FAdmo Padova “Ro-
berto Resolent” - Assockzione
Donatori Midollo Ossco per
quanto riguarda il progeto ded
Medici Associativi Admo di rad-
doppiare g iscri al Registro
naziomle del donatori di midol

Iroltkmnielulm ell miclo-
ma

SULPALED

Sul palco davany al lobo di
Santa Glustina, animato per tut-
tala glornata da Radio Plierpan,

Boat glunte none
In una importan-

te gara In
Zelands: per

1 platea Fasses-
sore allo t

Ta e novita mol-
0 apprezzsie
c'erano anche il
Pink fiscio che
giravi por tuila |a piazes ¢ ba gu-
stosa Pink Frittella.

LAPARTECIPAZIONE
A partecipare anche 1 grup-
po o ragazze cavesi alla prima
partecipazione. molte donne ac-
compagnare dal fedele cagnoli-
no ¢ anche molte mansme con le
fighie. «Sono qui con mia figha
Sofia di 10 anni che mi & scappa-
1a viaod ¢ arrivata prima di mo
ha detto Adessandira, 37 annl. pa-
dovans - Sone la curatrice dd Se-
cret Garden alle Porte Contarine
o & stato un placere vedere tulte
ueste anche
allinterno del nuoso parcheggio
che faceva parte del percorsoe.
«E la mia seconda Pink Run con

Co-funded by
the European Union

armda
per un pom i teans buil
Aing ¢ solidaricta~, Tra | grupp!
i runner piis numerosi, paritl ¢
tornati nella piozza piu grande
della dta, € quelio delke colla
baratricl della Despar, partner
principale deiliniziativa per il
setimoanno.

1 COMMENTI

«Sono qui con 15 amiche con
cul vado spesso a correre - ha i
velato Anmalisa. 46 annl, barista
i Palverars « & s mia dodicest-
ma partecipazione. & bello < e~

1965, imprenditrice padovana -
NN Mi SN par’ rmente al-
lenata ma Finsportante era fare
del bene-. Tra lealtre realta pre-
sentt in Prato anche lo Lilt Pado-
i, 1 cui stafl ba fornito informa-
zioni su correttl ¢ sani still di vi-
ta, ¢ Ia Fondozione Foresta On.
lus, in collaborazsene cor la Cro-
ce Rossa luliana - Comitato di
Padova. che ha effetiuat visite
gratukte di prevenzione. Ospite
immancabile dell'evento Nconi-
co “Pinkotterd” alto pif: i 2 me-
it (impersonats dA simpatico
Ricky) che ha centina-
In Al sclfie; ;lol artists I
bo-argenting Carolina Banco, hu
1 3

sere qui oggi, ma anche dietro le
quinte, perché ho fatto per amm|
1 wolontarias. «ko of vengo da 13
anni sin da quando si s

Maserd - b detio Lori. classe

opern
 tutte le mucid in concomitarza
con la Festa della Mamia,

Brag]

smre




D5.2 Communication and dissemination tools and Materials

Women’s

Quatidiono (| oam 15-05-2023
Fagina 19
rogta 1
t
wazione con 4.8 00 d incarsa Tralorolz B2ern: Sngels Bug e «Vedsre sutte queste persane mi allungz la s s

Pmk Run, la grdn dc ondarosa (’()]Ol’d ll Prato

R I E R TER L

Tialla s henday
UL per e drl praili
TR TG TR H
I’

Auas. ha

i [l pranal e
1\9|'é Wi e Eapa Art

s il

1r]||'1d‘|

wala dnnne eavanicitta snn
el e el

Al
l2 pedsie 00 onaa -xo
l] Lt Piucs Faoa g
& narshe 3 17

Adcuni entldifesta della Pink Nun; Inbassoa destra A

[ e

e locie,  men slmeddaelile.

Co-funded by
the European Union




